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So, how are you going to let the world know about you once you
have identified your audience, created your product, and devised a
way of appropriately placing your attraction in the broader context
of your field or region? 

There are many ways to market your resource. You can do press
releases, distribute brochures, host media events, join membership
organizations, and/or put up a website. These are all fairly common
practices, which are rather easy to execute, either on your own or
with your partners. Another source to consider for marketing
opportunities are Regional Marketing Organizations (RMOs) located
throughout Vermont. RMOs apply annually for grant funds to con-
duct specific marketing initiatives which vary from region to region.
Opportunities to co-op with RMOs exist through such mediums as
web, print, radio and television advertising and special events.

what is an RMO?

“Regional Marketing Organization”(RMO) is the term applied to
the official destination marketing activities in designated marketing
regions. An RMO is a marketing partnership or organization com-
prised of one or more chambers, and other organizations and indi-
viduals, that represent all businesses and organizations in the
region (not limited by formal membership in any particular organi-
zation) to maximize the impact of marketing efforts across the state.

what does the block 
grant provide?

The Governor and Legislature of Vermont have made funds avail-
able for the Regional Block Grant Program available through the
Vermont Department of Tourism and Marketing, with the expecta-
tion that the funds be distributed regionally to RMOs, and used to
increase awareness of tourism products and their beneficial eco-
nomic impact on Vermont. Prior to the beginning of each fiscal
year (July 1) RMOs propose specific marketing activities they would
like to conduct throughout the year.

Cultural heritage resources can assist the RMOs because cultural
heritage tourism:

• Strengthens the region’s image and identity.
• Encourages partnerships and alliances.
• Affords the opportunity for coordinated marketing and 

promotion programs.
• Establishes links between local, regional, and statewide 

organizations.
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how can RMOs help in 
promoting cultural heritage
product? 

RMOs conduct specific tourism marketing initiatives
with opportunities for related businesses and organiza-
tions. It is also the responsibility of the RMOs to act as
an authority on their regions, and to advise the Vermont
Department of Tourism and Marketing (VDTM) on the
regional products to be sold through the state’s market-
ing efforts.

In short, your Regional Marketing Organization can help
you access an array of tourism marketing opportunities.
To find your RMO, and a sampling of what it has to
offer, click on to www.VermontPartners.org, and go to
“Regional Marketing Organizations.”
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Regional Marking Organizations around the state, 2003, courtesy of the Vermont
Department of Tourism and Marketing.


